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The joint design of the PGD BMA and MBA at USB
allows students to experience an unrivalled learning path
when doing the two qualifications in succession.
Prof Nicolene Wesson, Head: PGDBMA
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Message from the Director of USB
From a business
school perspective, social
development in South Africa
happens through empowering
students to understand
their role as responsible
leaders when they go
back into society.
Prof Piet Naudé,
USB Director

Thank you for your interest in the University of Stellenbosch Business School. You have
come to the right place to discover and develop your leadership potential.
We are one of the few Triple Crown Business Schools in the world. These are schools
with the three major international accreditations, namely AACSB (from the USA-based
Association to Advance Collegiate Schools of Business), EQUIS (from the Brussels-based
European Foundation for Management Development) and AMBA (from the UK-based
Association of MBAs). In addition, our executive education programmes, delivered via
our private partner, USB-ED, is ranked among the Top 100 in the world by Financial
Times.
You therefore know in advance that the standard of our academic programmes,
infrastructure and learner support is benchmarked against the best. We would also like
you to know the following about USB:
• We are deeply committed to Africa. At the same time, we educate you to function in
a global business world.
• We will lead you to study the latest theories in a particular field while also providing
you with opportunities for practical application in your business.
• We will walk the road to sharpen your critical thinking abilities while also igniting your
passion for better business skills.
• We will widen your strategic vision while also equipping you with operational skills in
fields like responsible leadership, finance and marketing.
• We will carefully select you to enter into one of our programmes, and then engage
with you to leave us as a changed person.
USB is a values-driven school. We embed our values – like integrity, inclusivity, excellence
and innovation – in everything we do.
We are part of Stellenbosch University – the top research university in Africa – and
steer our research agenda to inform business and the content of our curricula. Via our
Small Business Academy we create value for budding entrepreneurs to improve their
businesses and create jobs in their communities.
Ultimately, USB aims to bring hope to Africa and to the world. Join us in turning this
dream into a reality.
Prof Piet Naudé
USB Director
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Message from the Programme Head
USB recognised the need of managers and entrepreneurs to obtain a formal
management qualification, but not necessarily an MBA. At the same time, USB also
recognised the need of those who wanted to prepare themselves for access to an MBA
in order to move to senior level positions.
This led to the design of the Postgraduate Diploma in Business Management and
Administration (PGD BMA), presented for the first time in 2015.
The joint design of the PGD BMA and MBA at USB allows students to experience an
unrivalled learning path when doing the two qualifications in succession. However, the
PGD BMA is also an exit-level qualification that will not leave the graduate who do not
want to do the MBA feeling short-changed. The PGD BMA’s unique focus on general
management skills, innovation, entrepreneurship and strong grounding in technology,
both in terms of the delivery process and content, makes this a meaningful qualification
on the African continent.
The golden thread of entrepreneurship and innovation runs through all the functional
modules. By applying the learning in their own work environment students see the
return on their investment while studying. The unique delivery method of the blendedlearning option in particular significantly lowers opportunity cost and turns the student
cohort into a diverse community that enhances the learning experience beyond the
content conveyed by faculty.
USB’s PGD BMA is the result of creative thinking to develop the skills required to
successfully manage on the African continent, and beyond, in the era of digitising
management and education.

The golden thread
of entrepreneurship
and innovation runs
through all the
functional modules.
Prof Nicolene Wesson
Head: PGD BMA
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Discover USB’s advantages for you

International stature and
global perspective
Study at a school with 3 international accreditations
USB was the first school from an African university to receive all three
international accreditations: AACSB, EQUIS and AMBA. The school is
also well ranked in South Africa (No1 in PMR.africa, 2017) and in Africa
(Eduniversal’s Top 3 in Africa, 2017).

African contextualisation of
business knowledge

Strong focus on responsible
leadership development

USB has become known for its
African-focused expertise in areas
such as sustainable development,
futures research, development
finance, ethics and corporate
governance, responsible leadership
development, management
coaching and emerging-country
economics.

USB’s mission is to develop
responsible leaders through wellgrounded business education and
research. Responsible leadership
development is ingrained into
USB’s programmes – in particular
the MBA.
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USB is part of the 100-yearold Stellenbosch University, an
international institution of distinction
and the top research university in
Africa. USB has partnerships with some
80 business schools representing all
the continents and has a presence in
various parts of the African continent.
Joint research, faculty members serving
on international boards, international
memberships, jointly presented
conferences and the exchange
of faculty members and students
contribute to USB’s global perspective
of business knowledge.

Collaborative learning
Our students come from different
industry backgrounds, cultures
and geographies. This diversity
enables them to learn from one
another and to work with different
perspectives. Our students
regularly mention collaborative
learning as one of the highlights of
their learning journey.

Connections with the
business sector

Research and the sharing of
business knowledge

USB’s close cooperation with
industry ensures an academic
offering aligned with the needs
of the world of work. Areas of
alliance and collaboration include
representation by the local and
international business community
on the USB Advisory Board.
Partnerships between USB and
industry include societal initiatives
such as the USB Small Business
Academy and the Consulting Club.

USB creates business knowledge
through its research centres,
academic conferences, research
fellowships, the research
undertaken by its faculty members
and students, and its partnerships
with the business industry and
other academic institutions. The
school shares its research on
various platforms, including its
journals, website, conferences and
speaker events.

Social impact
USB’s ultimate purpose is to
develop responsible leaders who
will be stewards of society. For
USB, social impact means the
societal orientation and impact
of our curricula and research, our
involvement in social dialogue and
public policy making, the social
impact of our engagement with
stakeholders, our collaboration with
partner schools and organisations,
and our sustainability and
responsibility practices. For USB’s
students, this translates into
engaged learning.
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Overview of the Postgraduate Diploma in Business
Management and Administration
USB’s one-year Postgraduate Diploma in Business Management and Administration is aimed at working
professionals who want to acquire general management skills underpinned by an entrepreneurial approach
to business. These skills can be applied in any type of business and in any industry.
This includes a strong emphasis on entrepreneurship knowledge, innovation, and the digital processes and
tools of today’s workplace. This will enable you to confidently start up and manage a business in today’s
work environment.
Innovation is the spirit that drives this programme. You will encounter this in the Innovation Management
module, the Digital Quotient module and the Entrepreneurship module, among others, and in the attitude
of USB’s faculty members and your fellow class mates. This is because innovation can give people, businesses,
industry sectors and societies a competitive edge. What’s more, Africa has innovation in abundance; it just
needs to be harnessed and managed – which is what this programme sets out to do.
Students on this programme typically come from a diversity of work backgrounds, industries and geographies,
which adds considerable depth to collaborative learning.

Overview of USB’s Postgraduate Diploma in Business Management
and Administration

213

SAQA credits
Language:
English

Smaller classes:

A high level of student-lecturer and
student-student engagement is
made possible by the smaller classes.
USB has taken a decision to contain
the size of classes to make sure that
students receive individual attention
instead of becoming a number.

Assessment of student
deliverables:

All modules are assessed via
written assignments and the
submission of a final assignment.
To graduate, students have to
obtain at least 50% for each core
module (96 credits) and 50% for
each elective (24 credits).

Place of delivery:

8
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Become an entrepreneur
Entrepreneurship is integrated in all the modules of this programme to emphasise the value of innovation
and entrepreneurship as key drivers of the economy. Students will therefore acquire the skills to turn their
ideas into a profitable business.

Acquire essential management skills
This programme covers all the general skills you need to manage an organisational department or your
own business. This includes managerial accounting, organisational behaviour, operations and marketing
management. You will therefore gain a solid understanding of all management functions (without a research
component of an MBA).

Acquire an innovative approach to business
Innovation makes people, businesses, industry sectors and societies increasingly competitive. Innovation is
therefore ingrained into the programme content and even the way in which it is delivered.

Gain access to an MBA
NQF level: 8 (120 credits)

• Modular PGD BMA (1 year)
• Blended Learning PGD BMA (1 year)

If you want to take your career path to senior management level, an MBA would be the logical next
step. However, no direct access to an MBA is allowed at a South African academic institution without an
appropriate 4-year degree or postgraduate qualification (Honours level). USB’s PGD BMA (presented at NQF
level 8, the same level as an Honours degree) contains the essence of the learning assumed to be in place
to complete the new 213-credit MBA and provides access to USB’s MBA for those who pass at a particular
level. PGD BMA graduates continuing with USB’s MBA will get recognition for 32 credits (15%) on the MBA.

Web-based support:

Gain a global perspective with unique African contextualisation

Two formats:

All classes are supplemented
by USB’s learning management
system (Learning Hub). Students
have to be thoroughly prepared
for all lectures so as to extract
the optimal benefit from contact
sessions and collaborative
learning.

Study materials:

Students are provided with
e-books for all modules of the
programme.

Classes are presented at the USB campus in the Tyger Valley business district in northern
Cape Town (Modular format) or via the pioneering glocal classroom where students
join the class via an internet-linked device in real time and from anywhere in the world
(Blended Learning format).
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Discover the competencies you will acquire with
the Postgraduate Diploma in Business Management
and Administration

The content of this programme is focused on Africa and those wishing to do business on the African
continent with its unique challenges and exciting opportunities. At the same time, you will gain a global
perspective as a result of USB’s international accreditations, exposure and cooperation.

Lead with responsibility
Responsible leadership is embedded into all USB’s programmes. On the PGD BMA, you will acquire
management skills underpinned by sustainable business practices. Also, you will learn how to hold yourself
and your teams to higher standards as custodian of a business.

Acquire critical thinking skills
Building and holding an argument are competencies that will help you to make better decisions. This will
also help you to recognise economic, social and other patterns, and to create robust action plans to respond
to the unexpected.
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Two convenient formats:
Modular and Blended Learning

Postgraduate Diploma in Business Management and Administrationin
Modular format 5 on-campus blocks (6 days each) spread over 1 year

The one-year Postgraduate Diploma in Business Management and Administration is offered in two formats
– Blended Learning and Modular. These learn-while-you-earn formats allow you to study while you work
without infringing too much upon your work obligations. Also, you can start applying your newly acquired
skills in your workplace right from the start.

Modular Postgraduate Diploma in Business Management and Administration
The Modular PGD BMA is delivered on campus in five blocks spread over one year. The first four blocks run
from Monday to Saturday. The last block runs from Saturday to Saturday. This allows students to study while
they are working. It also allows students from further afield to attend.

Block 1 (includes orientation)

on campus

Block 2

on campus

Block 3

on campus

Block 4

on campus

Block 5 (electives)

on campus

Postgraduate Diploma in Business Management and Administration in Blended
Learning format 2 on-campus blocks + weekly real-time online or
on-campus blocks spread over 1 year

Blended Learning Postgraduate Diploma in Business Management and Administration

1 orientation block (6 days)

Students need to attend the first block (orientation) and last block (electives) on the USB campus. The classes
in-between – i.e. from February to October – are presented on campus as well as online on Wednesday
afternoons (from 16:00 till 20:00), giving students the option to attend on-campus or online classes.

Core modules: Wednesdays from 16:00 till 20:00,
online* or on campus
February – November

The blended delivery option opens up access to students from elsewhere in South Africa, from other African
countries and even further afield. This lowers the opportunity cost to obtain this postgraduate diploma as
students only need to travel to USB twice during the year.

1 electives block (6 days)

Who should apply?

• Online (synchronous with the on-campus classes), with web-based support (blended delivery) OR

Working professionals

• A combination of on-campus sessions and online learning (mixed delivery).

Residential
delivery

Mixed
delivery

Blended
delivery

on campus

* The mobile app or browser-based online classes are delivered synchronously with the on-campus
classes. Students can follow the classes on any online device from anywhere in the world. This
enables them to actively take part in classroom and group discussions.

The mobile app or browser-based online classes are delivered synchronously with the on-campus classes.
Students can follow the classes on any internet-linked device from anywhere in the world. Students can
therefore attend the Wednesday afternoon classes in one of the following ways:

• On campus at USB (residential delivery) OR

on campus

• Managers who wish to complete an MBA but who do not qualify for entry directly into a Master’s
programme. Successful completion of the PGD BMA at a particular standard (65% average in core subjects)
will allow entry into the MBA. Students who completed the PGD BMA at the particular standard will only
need to do the written essays and OPQ32 tests before commencing with the USB MBA. Students who did
not obtain 65% average are still welcome to apply for the MBA, but will be treated like any other applicant
and will have to comply with the full set of admission requirements, including selection tests.
• Managers who want to broaden their management skills, but who do not necessarily want to enrol for an
MBA and/or who do not want to do research on MBA level (MBA research assignment).
• Managers and leaders who work full-time, who cannot afford lengthy residency periods at USB and/or
who prefer to do most of their learning off-campus.
RPL candidates who wish to enrol for an MBA at USB
• All Recognition of Prior Learning (RPL) candidates have to do USB’s Postgraduate Diploma in Business
Management and Administration before doing the MBA.
• MBA students who want to strengthen their knowledge
• MBA students at USB who want to supplement their knowledge in a particular area may register for certain
modules on the PGD BMA. This can be done before commencing, or even in the early stages of, their MBA
studies.
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Structure and content
Benefits of continuing with USB’S MBA
Changed legislation requires all students to have either an appropriate four-year degree or postgraduate
qualification such as USB’s Postgraduate Diploma in Business Management and Administration (passed at a
particular level) in order to gain direct access to the 213-credit MBA. The Postgraduate Diploma in Business
Management and Administration covers the learning assumed to be in place to do an MBA.
Over and above direct access to an MBA, the Postgraduate Diploma in Business Management and
Administration holds other benefits for those continuing with USB’s MBA as certain modules (4 modules,
32 credits) on the MBA and PGD BMA overlap. In practice, both PGD BMA and MBA students attend the
same classes. For those students continuing with USB’s MBA this means four modules less during their MBA
studies as they have already done these modules.

Overlap between MBA modules and Postgraduate Diploma in Business Management
and Administration modules

PGDip
120 credits,
NQF level 8

MBA
32 credits, NQF level 8
181 credits, NQF level 9

Modules
common to both
qualifications

PGDip

MBA

120 credits
213 credits | 1 year
301 credits | 2 years
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PGD in Business Management and Administration
Id

Core modules

Credits Notes

1

Digital Quotient

8

Resident only, done during orientation block

2

Economics for Managers

8

Part of 15% MBA credits

3

Entrepreneurship

8

Resident or Online

4

Innovation Management

8

Resident or Online

5

Managerial Accounting

8

Part of 15% MBA credits

6

Managerial Statistics

8

Part of 15% MBA credits

7

Information Systems Principles

8

Resident or Online

8

Marketing Management

8

Resident or Online

9

Organisational Behaviour

8

Resident only; Part of 15% MBA credits

10

Principles of Operations

8

Resident or Online

11

Sustainable Enterprise

8

Resident or Online

12

Systems Methods

8

Resident or Online

Id

Electives

Credits Notes

E1

Business Strategy

8

Resident only, done during elective block

E2

Enterprise Risk Management

8

Resident only, done during elective block

E3

Futures Studies

8

Resident only, done during elective block

E4

Innovation Management

8

Resident only, done during elective block

E5

International Business

8

Resident only, done during elective block

E6

Manager as Coach

8

Resident only, done during elective block

E7

Marketing Management

8

Resident only, done during elective block

E8

Operations and Technology Management 8

Resident only, done during elective block

E9

Project Management

Resident only, done during elective block

8
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Core modules
The core modules are Digital Quotient, Economics for Managers, Entrepreneurship, Innovation Management,
Managerial Accounting, Managerial Statistics, Information Systems Principles, Marketing Management,
Organisational Behaviour, Principles of Operations, Sustainable Enterprise and Systems Methods.

Digital Quotient
This module covers digital literacy and effective information searches; information judgement – fitness for
purpose; online collaboration; effective communication; intermediate proficiency in a productivity suite;
ethics in the digital world; and plagiarism. After completion of the module, students will be able to:
• Understand the digital context within which we find ourselves in, and argue the importance of digital
literacy in the modern business environment.
• Appreciate the digital challenges that Africans, and in particular South Africans face.
• Explore the role of social media in the business environment, and discover how to use social media
strategically by scheduling, timing, automation and optimisation.
• Debate the different uses of social media, and create a content strategy based on these uses.
• Argue basic principles and importance of ethical behaviour in the digital world, and learn to judge
authenticity, bias, primacy, persuasiveness and completeness of information and information sources.
• Collaborate with others by using digital tools to enhance learning, teamwork and project management
experience.

Martin Butler, programme head of USB’s MBA, says this about the Digital Quotient module:

Economics for Managers
This module focuses on: the meaning of economics and economic systems, economics influences on
society; the meaning and challenges of globalisation and international economic integration, especially
with regard to an open developing economy; the African context; the application of the principles of supply
and demand in a market economy; the implications of the interaction between changes in one or more of
a wide range of macro-economic forces; economic growth and development; inflation; unemployment; the
balance of payments and exchange rates; the reasoning behind economic policy decisions, and the impact
of such decisions on the managerial function. After completion of the module, students will be able to:
• Evaluate, substantiate and challenge positions taken in public and professional debate about the
macroeconomic system
• Describe how economics influences all stakeholders in society
• Define the meaning and challenges of globalisation and international economic integration and describe
their influence on the future performance of a country, organisation or manager
• Explain the behaviour of consumers and firms in a modern economy and provide representative examples
of this behaviour
• Classify how aggregate economic activity is measured and differentiate between the measures used
• Describe the implication of the interaction between changes in one or more of a wide range of macroeconomic forces (economic growth, unemployment, inflation, exchange rates, balance of payments)
• Outline what economic information is needed and available to make an informed decision, and to know
how to integrate this information, process it and arrive at a decision
• Combine the above to infer why economic policy decisions are made, and analyse the impact of such
decisions on the managerial function.

‘We have always known the importance of IQ, and more recently
EQ, linked with a strong dose of hard work to ensure success.
However, in the modern digital business environment the Digital
Quotient (DQ) or ability to operate in an increasingly digital
world is becoming paramount for success.

Entrepreneurship

The DQ module raises the students’ DQ to the levels required to
seamlessly and painlessly partake in digital learning that is key
to this programme, as well as to engage via digital technologies
with the business world. The ability to effectively use technology,
or DQ, will become a differentiator in the modern business
environment. This is why this module is one of the cornerstones
of this qualification.’

• Appreciate the role of entrepreneurship in value creation and value capturing in the economy
• Describe and create a differentiated competitive advantage within the knowledge economy and South
Africa
• Identify and develop entrepreneurial characteristics, including mind set, skills and networks
• Gather information effectively and responsibly, and analyse, organise and critically evaluate it
• Distinguish the critical elements in entrepreneurial start-up firms, including opportunity finding or
creation, selection, the business case, business planning, funding sources and pitching, resourcing and
startup
• Apply steps required to formalise and establish an entrepreneurial business, identify and deal with
obstacles
• Examine the nature of and conditions for intrapreneurship or corporate entrepreneurship in established/
mature firms
• Recognise social innovation and entrepreneurship as alternative value creation vehicle.

This module covers the following: entrepreneurial activities in enhancing socio-economic growth and
prosperity; start, manage and sustain entrepreneurial businesses; entrepreneurial issues at strategic and
operational levels; and the importance of entrepreneurship and its underpinning dynamics. After completion
of the module, students will be able to:

Information System Principles
This module focuses on positioning Information Systems; hardware, software, data, networks and IT
architecture; people and processes; eCommerce and process design; functional IS and Enterprise Systems; IS
and decision support; social and ethical issues in IS. After completion of the module, students will be able to:
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• Define the role of Information Systems (IS) in a business environment
• Use the systems approach to reduce the complexity of IS into different perspectives that allows a nontechnology intrinsic discussion on the contribution of IS to organizational success
• Define the complementary role of hardware, software, data and networks in IS
• Position the attractiveness of a product or service for eCommerce and make recommendations on the
steps required to move a product / service online
• Distinguish function IS from enterprise IS and contribute to building a business case for real time integrated
business processes supported by technology, when appropriate
• Argue the contribution of various IS in providing support in the decision making process
• Argue the personal and social impact of IS within an organization, or society.

Innovation Management
This module focuses on innovation definition; innovation typologies; innovative environments and
creativity; the innovation funnel; project management for innovation; forms of capital and value definition;
business model innovation; disruptive technologies; open innovation; technology and innovation; barriers
to innovation; and change management and the innovative organisation. After completion of the module,
students will be able to:
• Define innovation and the different categorisations of innovation
• Evaluate and create the environments that lead to creative thinking
• Define the concept of the innovation funnel and the importance of idea generation to “feed the funnel” to
ensure sufficient innovative idea
• Define the concept of open innovation and be able to evaluate whether improvement opportunities
could benefit from open innovation
• Argue the complementary role of project management in the innovation environment and use the basic
principles of project management to structure the innovation process
• Provide examples of disruptive technologies that have changed the business models or value chains in
industries
• Provide a comprehensive list of barriers to innovation in an organisation and be able to identify these
barriers in a particular organisation
• Define practical measures to address the barriers to innovation in an organisation.

Managerial Accounting
This module focuses on understanding of management accounting and financial accounting; cost concepts
applied by managers in internal financial information; financial information disclosed in the financial
statements (with specific focus on the cash flow statement and the management of cash flows); sustainable
growth rate; and financial health. After completion of the module, students will be able to:
• Classify costs in terms of fundamental classifications
• Describe and apply the absorption costing and variable costing method
• Apply the contemporary management techniques to calculate breakeven and other measures of cost
management
• Relate different accounting transactions to the various components of financial statements
• Interpret the cash flow statement, apply working capital management and calculate the sustainable
growth rate pertaining to cash flows
• Compute and present the financial health of a company based on financial ratio analysis.
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Managerial Statistics

Principles of Operations

This module focuses on data description; probability; probability and sampling distributions; estimation;
tests of hypotheses; correlation; regression; and contingency tables. After completion of the module,
students will be able to:

This module focuses on value chains and core and supporting functions; generic operations performance
objectives and trade-offs; business processes as an alternate view to value creation; continuous improvement
and process re-engineering; the product-process matrix; product design and customer order decoupling
point; operations quality and the optimum level of quality; inventory costs; and operations improvements
techniques (TOC / Lean / 6sigma). After completion of the module, students will be able to:

•
•
•
•
•
•
•

Describe data using basic statistic descriptors
Recognise and apply probability distributions
Be able to describe the concept of sampling distributions
Develop point estimates and construct confidence intervals
Test statistical hypotheses
Analyse relationships between variables measured on both the qualitative and quantitative scales
Build and interpret statistical decision models.

Marketing Management
This module focuses on the role of marketing in society and its impact on both consumers and organisations;
consumerism and customer centricity and the relationship to all parts of the business; marketing’s central
role in the organisation; principles of marketing; the marketing concept and process; consumer behaviour
and the concept of value; directional strategies (STP), including segmentation, target market selection
and positioning; branding; marketing strategy, including the traditional and expanded marketing mix;
implementation and control; and the formulation of a marketing plan. After completion of the module,
students will be able to:
•
•
•
•
•
•
•
•
•

Demonstrate knowledge and comprehension of the marketing concept and processes
Evaluate the marketing environment of an organisation
Demonstrate the ability to evaluate and select market segments
Develop the ability to use critical thinking skills to make tactical marketing decisions
Relate marketing perspectives and decisions to ethical standards
Critically review and analyse information to make marketing decisions
Apply marketing knowledge and skills to develop a marketing plan
Analyse the role of marketing in modern-day organisations
Evaluate the marketing function’s accountability for decisions and actions.

Organisational Behaviour
This module focuses on high-performance people management, approaches to organisational structure,
career development and talent management. After completion of the module, students will be able to:
• Identify the important role of high-performance people management practices in an organisation
(including HR’s role)
• Apply transformation and organisational change as a core management competence
• Apply sound principles in creating organisation structures and role designs
• Describe performance contracting, reviews and balanced feedback in creating and maintaining a culture
of performance
• Demonstrate sound talent management practices in recruiting and retaining high-talented people
• Describe the importance of transforming to multicultural organisations

• Construct and analyse a value chain for an organisation
• Place the operations function in the correct context when viewing the organisation from a value chain
perspective
• Measure and prioritise the generic operations performance objectives and argue the trade-off between
these when striving for operations improvement
• Develop knowledge of the business process perspective and argue how this alternative view of an
organisation’s value creation processes can be used to improve operational performance
• Position an organisation on the product-process matrix and define key operations decisions associated
with the process characteristics
• Define the principle of quality for any transformation process and apply the concept of an optimum level
of quality to process design
• Define the different costs associated with inventory and assign these costs in a practical example, and use
specific policies to improve inventory related costs and risks
• Demonstrate knowledge and comprehension of how the concept of QFD can be applied to transform
customer requirements into process characteristics.

Sustainable Enterprise
This module covers the following: The sustainable development imperative for organisations; sustainability
principles and issues in organisational operations, especially in relation to the environmental and social
implications thereof; value and importance of accountability systems and reporting mechanisms as
expressions of good governance in support of long-term sustainable business development. After
completion of the module, students will be able to:
• Demonstrate knowledge and comprehension of the systemic interrelationship between an organisation
and the environmental, social and economic conditions in its operational context
• Analyse the most relevant concepts that inform the meaning of sustainable development in application
to an organisational context
• Critically review and analyse the importance of social legitimacy and stakeholder engagement for the
development of a sustainable organisation
• Evaluate the position of an organisation in terms of its exposure to environmental and social risks and
opportunities and demonstrate the ability to apply appropriate models for engagement with it
• Apply the principles, processes and practices of intra-organisational collaboration and integration for
sustainable development and examine the effectiveness thereof in organisational settings
• Evaluate the importance of accountability systems and reporting mechanisms to monitor organisational
performance for sustainable development and assess and critique examples thereof in organisational
contexts.

• Interpret sound employee relations and resolving differences.

20

21

Systems Methods
This module focuses on systems philosophy and complexity; social systems methodology; defining problems
and designing solutions; systemic organizational development; and systems dynamics. After completion of
the module, students will be able to:
• Demonstrate knowledge and comprehension of the need for an integrative worldview given the
complexity inherent in society at large and business in particular
• Develop a critical understanding of the systems thinking philosophy
• Apply social systems methodology to analyse and understand business and management related issues
• Develop the ability to use systems thinking to integrate different business and management fields into
an integrated whole – understanding the links between subjects such as strategic management, financial
management, marketing management, etc.
• Apply systems thinking to define problems and design solutions
• Critically review and analyse systems thinking to foster and facilitate organisational development initiatives
• Apply systems dynamics (causal loop diagrams) to develop an understanding of the dynamics underlying
systemic problems.

Electives
You need to choose three of the following electives:
•
•
•
•
•
•
•
•
•

Business Strategy
Enterprise Risk Management
Futures Studies
Innovation Management
International Business
Manager as Coach
Marketing Management
Operations and Technology Management
Project Management

Timetables
Timetables for 2019 will be made available on USB’s website once the dates become available. Please see
www.usb.ac.za/pgdbma for details.
USB reserves the right to change dates of the lecture schedule or subjects per term table. Students will be
informed of any changes in good time.

22

Deadline for applications
South African students (SHL and application deadline): 15 November each year
ARPL candidates: 31 October each year
Students from (visa-exempt) SADC countries: 31 October each year
Students from rest of world: 31 October each year

Important
• Study permits for foreign students at USB: Obtaining a study permit (study visa) from the South African
authorities takes up to 12 weeks from the date of being offered a place on a programme at USB – hence
the early application deadline for foreign students.
• Multiple-entry visas: Students from non-SADC African countries and other countries with visa requirements
who need to apply for study visas can obtain a letter from USB confirming the duration of registration at
USB. This will help students to obtain multiple-entry study visas in case of modular studies.

Programme fees
The programme fees for 2019 will be made available on USB’s website once the fees become available.
Please see www.usb.ac.za/pgdbma for details.

Important
• Fees include tuition, assessment and e-textbooks.
• Deposit: All students pay a deposit on acceptance of admission. Foreign students need to pay a deposit of
50% of the annual programme fees on acceptance to the programme and the balance prior to, or upon
registration. The deposit is deducted from the programme fee. The deposit payable is non-refundable.
• Application fee: The application fee must accompany the application. The application fee is not refundable.
• SHL selection test: See Admission requirements for details about this selection test.
• Travelling, accommodation and meals are for students’ own accounts.
• USB reserves the right to change the fees at any time.

Admission requirements
Academic qualifications
The following minimum admission criteria are applicable:
• Academic qualifications: A three-year Bachelor’s degree or advanced diploma at NQF level 7, or higher.
• Work experience: A minimum of two years of relevant full-time work experience (preferably at a managerial
level).
• Selection test: The SHL selection test (see below). This test is done online.
• Additional documentation: A comprehensive CV indicating your work experience.
• Highly recommended: Mathematics at NNS (Grade 12) level or equivalent; proficiency in English.
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SHL selection test
You need to do the SHL selection test as part your application process. The SHL consists of a verbal
critical reasoning assessment, numerical critical reasoning assessment, inductive reasoning test and the
Occupational Personality Questionnaire (OPQ) which focuses on behavioural preferences. The test takes
about three hours to complete and no preparation is required beforehand.
• When and where: The SHL test is done online from wherever you have internet access. Once you have
paid your SHL fees, you will be sent a link to do the test. Arrange this by sending e-mail to shl@usb.ac.za or
call USB on 021 918 4239.
• Cost: R3 150 (2018 fees). You can only take the SHL test once you have started your electronic application
process because you will need a provisional student number for payments and for SHL reports (which will
be linked to your electronic application). The total therefore is R4 150 (R3 150 SHL test + R1000 PGD BMA
application fee). Please see bank details below and use your provisional student number as reference.
• Book: Contact USB on 021 918 4239 or e-mail shl@usb.ac.za.
• Additional information: Go to www.shldirect.com.

Write three essays
Write an essay of approximately 250 words on each of the following topics (to upload in one document):
• Competencies: Your achievements, developed abilities and significant learning to date, and areas of
competence that you still need to develop.
• Career objectives: Where would you like to be five and ten years after completing this programme and
how do you intend getting there?
• Personal motivation: How do you deal with adversity and stress, what keeps you motivated and focused,
and how do you intend coping with the additional stress that this programme will create?

How to apply

•
•
•
•
•
•
•
•
•

Matric certificate (with proof of school-leaving mathematics results)
Certified copies of academic records (which must include a transcript of the subjects)
Selection test results (SHL)
Detailed CV
Motivational essays (see above)
Copy of ID (or passport for non-South African students)
Marriage certificate
Signed declaration form
Proof of application fee payment

Section 5: Payment
You need to pay your application fee and selection test fee.
• Application fee: Bank: Standard Bank; Type of account: cheque account; Account name: US Business
School; Account number: 073003069; Branch name: Stellenbosch; Branch code: 050610; Beneficiary name:
Stellenbosch University; SWIFT code: SBZAZAJJ. Proof of payment of your application fee and SHL fee
should be e-mailed to the cashier at payments@usb.ac.za.
• Selection test fee: Send proof of the SHL selection test fee to Joanne.Sleigh@usb.ac.za.
Section 6: Status

What happens next?
Your application can only be assessed by the selection panel if it is accompanied by your completed online
application form, all the supporting documents, proof of your application fee payment, and your completed
selection test. The outcome of the selection process will be made known within 30 days or as soon as
possible thereafter.

Technology requirements and support

Before you start

To enrol for the programme all students must have access to the following:

• You will be able to complete the form in steps without losing information.
• The online application form consists of various sections. In order to process to the next section, all the
information in the current section must be completed and accepted by the information management
system.
• The application process is the same for South African and foreign students.
• It is best to use Google Chrome as web browser when completing your application.

• Hardware: a computer and broadband internet

The application process

• Stellenbosch University / USB systems – Leaning Management System, call desk, etc.

Go to www.USB.ac.za/apply and complete the online Postgraduate Diploma in Business Management and
Administration application form by completing each of the following sections:

• Online learning platform with module content

Section 1: Personal details
Section 2: Address details

• Software: Microsoft Office or a compatible product, a web browser that supports HTML5 and PDF reader
and writer software. USB’s platform of choice must be accessed via a browser or app to get access to
ebooks.
During the orientation block on campus, all students will be introduced to USB’s systems and processes to
ensure seamless online delivery. This includes:

• Library with emphasis on online search and academic articles
• Plagiarism, Turnitin and acknowledgement of work

Section 3: Work and studies

• Online interaction, internet search, social media usage, online collaboration tools (Facebook, Twitter,
LinkedIn, Dropbox, etc.)

Section 4: Documentation

• Excel literacy is covered in Managerial Statistics.

Here, you need to upload the following supporting documentation:

24

25

Additional information
Postgraduate Diploma in Business Management and Administration Information
Sessions
USB hosts various Information Sessions during the year. This is where you can obtain first-hand information
on this programme and meet faculty members, alumni and support staff. See www.usb. ac.za/events for
dates, venues and booking details. Or e-mail pgdbma@usb.ac.za or call +27 (0)21 918 4246.

Assessment and Recognition of Prior Learning
USB provides wider access to its programmes through its Assessment and Recognition of Prior Learning
(ARPL) process. In line with the requirements of the Council for Higher Education, USB may admit up to 10%
of its student body under ARPL. ARPL candidates need to submit all the documentation and tests as required
for all prospective students. In addition, prospective ARPL candidates applying for a Postgraduate Diploma
at USB have to adhere to the following:
1. Have at least an NQF 4 qualification.
2. Have at least TEN years of working experience after obtaining a school leaving certificate, of which at least
FIVE years should have been in a management or related professional position.
3. Submit a comprehensive CV, indicating detailed areas of responsibility as well as information of activities
outside the work environment.
4. Provide USB with at least two references (typically current or former line heads) who can testify about the
candidate’s managerial or related professional abilities. These references will be required to give a detailed
personal reference about the candidate on forms provided by USB.

Also note the following:
• Obtaining a study visa from the South African authorities takes approximately 10 to 12 weeks from the
date of application. However, some missions may process applications sooner. Sufficient time should be
allowed for study visa applications to be processed.
• Your study visa application should include a copy of the letter offering a place on the USB programme that
you are applying for. This letter will be provided by USB’s Academic Administration once the application
has been approved. A place on the programme must be confirmed before a study visa application
can be considered by the South African Department of Home Affairs. Students should not proceed to
Stellenbosch University or USB without a valid visa.
• Although applicants are expected to determine exactly what they require to apply for a study visa, they
can expect to have to provide the following, among others: a police clearance certificate, proof of medical
insurance recognised in South Africa, a radiological report, a medical certificate, proof of sufficient funds,
and an admission letter from USB. Your nearest South African Foreign Mission will be able to advise in this
regard. The onus falls on the student to make sure that he/she submits a complete application pack.
• All documents should be certified and translated into English before submission (in order not to delay the
outcome of the application).

Payment of programme fees
Foreign students need to pay a deposit of 50% of the annual programme fees by acceptance to the
programme and the balance prior to, or upon registration.

5. Next, USB’s Admissions Committee (head of the programme and another academic) will conduct an indepth interview with the candidate.
6. If the Committee is of the opinion that the candidate has the abilities to cope with the demands of the
Postgraduate Diploma, he/she may be admitted.
7. A recommendation of admission is sent via USB’s Academic Planning Committee to the Board of the
Faculty of Economic and Management Sciences for notification.
8. ARPL candidates need to apply by 31 October to allow sufficient time for the assessment process.

Additional information for foreign students
Study visa requirements for international students
All residential students who are non-South African citizens and are studying at USB require a study visa.
Prospective students should contact their nearest South African Foreign Mission (South African Embassy,
Consulate or High Commission), normally in their country of origin, to enquire about the requirements for
study visas for South Africa. Applicants are required to present themselves in person so that biometric data
may be captured.
Students from West Africa can also contact USB’s representative for this region in Nigeria while students from
East Africa can contact USB’s representative for this region in Kenya. (See contact details at the back of the
brochure.) All international students can contact the USB International Office for assistance at international@
usb.ac.za.
All international students must hold a valid visa for their intended activity prior to entering South Africa.
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Erick Nsikayezwe Sithole’s story
My name is Erick Nsikayezwe Sithole and I am from Pietermaritzburg in KwaZulu-Natal. When I was 23, studying towards
becoming an accountant, I discovered that my purpose is to develop and add value to humanity … I knew I had to contribute
something somehow, but I needed to be equipped. From this, the desire to do my MBA was born.
Years went by as I gained experience as an auditor and a consultant in the financial services industry before I started my own
consulting firm, Nsikayezwe Management Consultants (NMC), in 2014. At the same time, I also tried to obtain the South African
Institute of Professional Accountants (SAIPA) designation. Unfortunately, I did not succeed. The next year I gave it another try and
also enrolled for my Postgraduate Diploma in Business Management and Administration (PGD BMA) at USB. To my surprise, I
managed to qualify as a Professional Accountant (SA) and complete my PGD BMA in one year!

The PGD BMA became a good foundation for me
because it had modules that changed my thinking
about the business world.
I was introduced to the triple bottom line framework, systems methods, digital quotient and innovation management. These
modules revolutionised my thinking. Without wasting time, I began to introduce services relating to innovation and sustainability
in my own business. The PGD BMA worked as a ‘waking-up game’ by preparing me for the MBA, which is tough and requires
one to be financially, mentally and physically prepared. The PGD BMA had 14 modules and the MBA had 20 modules. However,
the structure of the MBA was similar to that of the PGD BMA in terms of assignments, tests and other assessments methods, so I
ended up enjoying the journey because I was prepared.
The MBA is a rich programme that totally transformed me. I was introduced to emotional intelligence, values-based leadership,
diversity principles, international communities, African frontiers, Blue Ocean strategy, strategy and innovation, corporate
finance, digital enterprise management, and research methodology. Everything that I have learned during my MBA journey was
immediately implemented in my consulting firm. My company’s scope has definitely grown. In the beginning I thought I would
only focus on accounting and auditing but as I was learning new things on the programmes, the scope kept on growing.
Every month I meet with new people who want to be the associates of my company. We continue to grow and now have
associates throughout the country. Besides running NMC Consultants I also teach at a distance learning college and serve as
chairperson of SAIPA’s regional committee in KwaZulu-Natal. I chose to do the modular MBA because I was also working full-time,
and so I had to keep the balance between work and studies. During the first three months I struggled with time management
but as the programme was progressing it worked out.

This is my journey
of achieving
my purpose.
What will yours be?
Erick Nsikayezwe ,
USB Alumnus

Nothing worthwhile comes easy and the challenges I had to face related to finance and a lot of reading. I always had to remind
myself that a vision requires discipline and persistence. The MBA is tough, and the PGD BMA is the best programme to prepare
one for the MBA.
Although I live in KwaZulu-Natal, choosing to study at USB was easy because of its international accreditations, the International
Study Module, and the structure the PGD BMA and the MBA. When you look at the number of international business schools
that have relations with USB in terms of exchange studies and the International Study Module, USB without a doubt becomes
the gateway to the world.
The knowledge and richness of the MBA has challenged me to pursue my PhD, and my research topic is on Blue Ocean Strategy.
Over the years I have learned that nothing comes easy. Refuse to give up. Always keep on moving no matter the challenges.
Icons are those who pushed through challenges and became victorious. And remember, without discipline no vision can be
achieved! My determination and commitment towards my vision was tested hard during my studies. There were times when I
thought that I would not make it and when I would ask myself: Is this really worth it? These were my down moments, but then I
discovered that history does not celebrate those who quit. Instead, it celebrates those who rose above all the challenges, those
who pushed through hard times and still made it to the top. I did.
This is my journey of achieving my purpose. What will yours be?
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USB faculty
Besides its full-time and part-time academic staff, many of whom have distinguished themselves as
organisational leaders, USB welcomes international academics and experts to lecture on its programme.
This gives students exposure to academic learning and real-world experience from across the globe. Find
out more about USB’s faculty at www.usb.ac.za.

Facilities, resources and services

Start your discovery here
Postgraduate Diploma Business Management and Administration enquieries
Telephone: +27 (0)21 918 4246 | pgdbma@usb.ac.za | www.usb.ac.za/pgdbma
Carl Cronjé Drive, Bellville 7530, Cape Town, South Africa

Information sessions
Telephone: +27 (0)21 918 4246 | pgdbma@usb.ac.za | www.usb.ac.za/events

• ICT facilities: These include wireless broadband internet access campus-wide, an e-learning platform,
break-away rooms, network connections for notebooks and access to software packages and databases.

Selection tests

•   Library: The library provides access to printed and online local and international publications, books,
journals and databases (including SA-ePublications, Scopus, Ebscohost, Gartner and Emerald), as well as a
repository of master’s and doctoral theses (SUNScholar). See http://library.sun.ac.za.

USB Careers Office

•  Support services: Support to students is offered via these touch points such as the Admissions Office,
Academic Administration, Careers Office, International Affairs Office, Alumni Relations Office and USBI
(library).

International Affairs Office

•  Business services: This facility offers e-mail, phone, photocopying, printing, courier and related services
to students.
•   Lecture theatres: All the auditorium-style and flat-floor lecture theatres are equipped with the latest
audio-visual equipment and network facilities.
•  Accommodation and restaurants: The Bellvista Lodge (www.usb.ac.za/bellvista) on the campus provides
accommodation and a restaurant. Two other restaurants offer meals and refreshments.

USB Alumni Association
USB’s Alumni Association has strong roots and a wide reach. We are extremely proud of our more than
27 000 alumni who have excelled in managerial and leadership roles all over the world – many of them at
the highest level. Various channels are used to create ongoing conversations between USB and its alumni,
opportunities for continued learning and ways to give back to USB. Together, USB and its alumni create a
powerful network that contribute to the common good of society. See www.usb.ac.za/alumni.

Telephone: +27 (0)21 918 4239 | pgdbma@usb.ac.za

Telephone: +27 (0)21 918 4187 | usb.Careers@usb.ac.za

Telephone: +27 (0)21 918 4196 | international@usb.ac.za

Campus accommodation
Telephone: +27 (0)21 918 4444 | www.usb.ac.za/bellvista

USB Alumni Office
Telephone: +27 (0)21 918 4212 | usbalumni@usb.ac.za

West African Office
Prospective students from West Africa can contact USB’s representative in the region for assistance with
applications, transcripts and visas:
Contact person: Gbemisola Abdul-Martins
Telephone: 234 8033136294 | 08033136294
E-mail: gbemi@cognityadvisory.com
Physical address: Lagos Cognity Advisory Office, 2nd Floor, 84 Opebi Road, Opebi, Ikeja, Lagos, Nigeria

East African Office
Prospective students from East Africa can contact USB’s representative in the region directly for assistance
with applications, transcripts and visas:
Contact person: Alex Matheri
Telephone: +254 (734) 606000 (office) | +254 722 251638 (mobile)
E-mail: alex.matheri@usb.ac.za
Physical address: 1st Floor Suite 108, Nanak House, Kimathi Street, Nairobi
Postal address: PO Box 3285-00506, Nairobi, Kenya

Mauritian Office
Prospective students from Mauritius can contact USB’s representative in the region directly for assistance
with applications, transcripts and visas:
Contact person: Marietjie van der Merwe
Telephone: +230 52 91 85 84
E-mail: marie@globalnatives.com
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Where USB’s alumni come from

countries in Africa

countries in Europe

There is nothing like
returning to a place
that remains unchanged
to find the ways in which
you yourself have
altered.
countries in Asia

Nelson Mandela

Start your
discovery here
countries in the Americas

University of Stellenbosch
Business School
Postgraduate Diploma Business
Management and Administration
+27 (0)21 918 4246
pgdbma@usb.ac.za
www.usb.ac.za/pgdbma
www.usb.ac.za

Australia and New Zealand

Carl Cronjé Drive, Bellville 7530,
Cape Town, South Africa

